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DEVELOPING A 
MEDIA PLAN  



Developing a Media Plan 

  What is your objective? 
  Who are your audiences?  
  What are the main messages you want to 

communicate?  
  What resources are needed to communicate?  
  What materials and tools do you already have?  
  What media contacts and relationships do you 

already established?  



Developing a Media Plan (cont) 

•  What is your timeline? 
•  What activities and events are 

already planned to take place 
throughout the year?  

•  What activities or events best 
showcase your program’s 
strengths and contributions?  

•  What activities create the largest 
amount of “buzz” 

•  Which activities involve 
collaboration with other party 
members?  



Developing a Media Plan (cont) 

  Determine how to pitch or package the story as a 
newsworthy event  

  Identify key messages and spokespeople  
  Develop written materials to promote your program or 

event  
  Determine a plan for tracking and follow-up  



TYPES OF 
MEDIA 



Types of Media  

  Television 
  Radio 
  Newspapers 
  Internet 

•  Blogs 
•  Forums 
•  Social Media 

  Newsletters 
  Specialty Magazines 

 



PRESS 
RELEASES 



WHAT IS A 
PRESS 
RELEASE? 



What is a Press Release? 

  A written communication directed at members of the news 
media for the purpose of announcing something newsworthy.  

  Provides reporters with an information containing the basics to 
develop a news story. 

  PR can announce: 
•  New Programs 
•  Scheduled events 
•  Personal promotions 
•  Awards 
•  New products and services 
•  Sales  
•  Financial data 
•  Accomplishments 
•  etc 



WHY IS IT 
IMPORTANT? 



WHAT IS THE 
AVERAGE 
PRICE FOR A 
B&W FULL 
PAGE AD IN THE 
WALL STREET 
JOURNAL?  

a. 2,000 
b. 15,000 
c. 100,000 
d. 270,000 
e. 500,000 



Why is it Important? 

  The most economical way by far to reach mass 
audiences 

  Stimulates awareness of and demand for your 
company/organization 

  Develops a stronger, more controlled image for your 
cause 

  Creates the perception that the organization is active, 
"on the move” 

  Increases your credibility 
  Provides an advantage over competitors who do not 

use PR effectively   



Essential Elements 

  Planning:  
•  Before you start writing, know your objectives, who your target 

audience is and what types of outlets you’ll be pitching. 
  Storytelling:  

•  It’s been said that good stories happen to those who can tell 
them. Honing your storytelling chops will make whatever you’re 
writing—whether it’s a corporate profile, a press release or a 
Facebook update—more engaging. 

  Empathy:  
•  Put yourself in the readers’ shoes and focus on their interests 

and needs rather than yours. 
  Context:  

•  Help journalists—and their readers—understand the broader 
significance of your story and how it fits into the larger context 
of your industry, your community or the world. 



Essential Elements 

  Flow:  
•  Good writing has a rhythm that carries the reader along like a 

catchy melody. Pay attention to the way you transition between 
ideas, where you put your paragraph breaks and even the 
sounds of the individual words and sentences. 

  Structure:  
•  The way you organize a story—which ideas you present and in 

what order—can have a major impact on whether a reader hits 
delete halfway through the first paragraph or reads it all the way 
till the end. 

  Accuracy:  
•  The best writing in the world won’t matter if you get your facts 

wrong. 



HOW TO 
WRITE A PR 



7 Elements of a PR 

  Media contact information 
  Headline 
  Dateline 
  Introduction 
  Body 
  Boilerplate 
  Close 



Media contact information 



Media contact information 



Headline 



Dateline 



Introduction 



Body 



EVERY FACT IN 
THE MEDIA IS 
CHECKED AND 
VERIFIED. 

True or False? 



Boilerplate 



Close 



PUBLIC SERVICE 
ANNOUNCEMENTS 



Public Service Announcement 

  A PSA is a short script that radio announcers read 
live on the air or record for later broadcast on a radio 
station.  

  Most often, this type of PSA is used to fill open 
airtime with relevant announcements and messages 
that connect with the community.  

  Print PSAs can be easily included in print and online 
newsletters, and are a great way to reach out to local 
community papers with your message.  



PSA Example 



GETTING 
THE WORD 
OUT 



Getting the Word Out 

  Research Online 
  Find out what your audience is reading and reach out 

to the editor  
  PR distribution services 

•  PR Web 
•  Market Wire 
•  Business Wire 



Getting the Word Out (cont) 

  Free PR sites 
•  1888pressrelease.com 
•  pressreleasepoint.com 
•  prlog.org 
•  pressexposure.com 
•  webnewswire.com 
•  clickpress.com 
•  24-7pressrelease.com 

  Social Media Sites 
•  Blogs 
•  Forums 
•  Facebook 
•  Twitter  



Social Media 



BUILDING AND 
DEVELOPING 
RELATIONSHIPS 



EDITORS WANT 
TO BE WINED 
AND DINED. 

True or False? 



Building and Developing Relationships 

  Do Your Homework 
  Send a Press Packet  

•  One-page backgrounder on your organization  
•  One-page fact sheet that relates to your organization  
•  Previously published news clippings that mention your 

organization (be sure they are positive)  
•  Information on key individuals 
•  Your contact information  
•  Images 
•  Story ideas 

  Pick up the Phone 
  Meet with the Reporter  
  Be a Resource to Reporters  



INTERVIEWS 



Interviews 

  Develop three to five messages or talking points 
  Learn more about the interview 
  Understand the reporter’s timeline 
  Choose a right location 
  Wear the right clothing  
  Make sure you give correct and accurate information 
  Be careful handling sensitive topics 
  Relax and focus   



MEASURE 
YOUR 
SUCCESS 



Measure Your Success 

  News Clipping  
  Keep a Media 

Log  
  Google Alerts  
  Other Paid 

Services  



Measure Your Success 



ANY 
QUESTIONS? 

Thank You.  


